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Kas ir LinkedIn?

- profesionalo (B2B) kontaktu socialais tikls

(Reid Hoffman 2002>2003, ASV);

- centralie biroji Saniveila, , Singapura
(> 15 000 pilna laika darbinieku);

645 million members in 200 countries and regions worldwide
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https://news.linkedin.com/about-us#statistics



Kas ir LinkedIn?

- LinkedIn sobrid ir pieejams 24 valodas: arabu,
vienkarsota kiniesu, tradicionala kiniesu, ¢ehu, danu,
holandiesu, francu, vacu, indonéziesu, italu, japanu,
korejieSu, malajieSu, norveégu, polu, portugalu, rumanu,
krievu, spanu, zviedru, tagalogu, taizemiesu un turku
valoda.

’

- 5 pilari: transformésanas,
integritate, sadarbiba, humors un rezultats;

- uznémuma : 1) Lietotaji ir pirmaja vieta.
2) Attiectbam ir nozime. 3) Esiet atverts, godigs un
konstruktivs. 4) Pieprasiet izcilibu. 5) Uznemieties
sapratigus riskus. 6) Rikojies ka ipasnieks.

https://news.linkedin.com/about-us#culture-
and-values




Linkedin & HR

1. Personala specialista un vaditaja personiga
zimola profils

2. Merktieciga kontaktu loka veidoSana

3. Kandidatu tieSa uzrunasana (headhunting)
4. Satura veidoSana un daliSanas

5. Uznémuma profils un karjeras nisas lapa

6. Darba sludinajuma izvietoSana



Personala specialista un
vaditaja personiga
zimola profils




Profila fotografija

1) labi saskatama un atpazistama (tuvplans,
portrets);

2) versta uz komunikaciju (tiess acu kontakts,
smaids);

3) kvalitativa fotografija (laba izskirspgja,
profesionala fotografa darbs).




Athilstoss fona attels

1) makets ar devizi, logo, citatu;

2) publicitates foto, kas saistas ar
profesionalo darbibu;

3) kvalitatits attels no interneta (bez
autortiesibam).



Veiksmigs apaksvirsraksts

HR Director, SIA Auseklitis
HR manager at finance company MoneyGuru

All in one hand - it's about me

Human Resource Expert

IT Recruiter | Headhunter | HR consultant
Freelancer

Coach | Lecturer

HR at Dambis




LinkedIn profils = vizitkarte = pirmais iespaids

Inga Daliba ¥, DarbaGuru

Recruiter | Headhunter | Pe

https://www.linkedin.com/in/iinuu/



Kopsavilkums (about), 1sa pasprezentacija

1) specializacija, unikalais, kas atSkir no citiem;

2) profesionalas vertibas, dzives principi, filozofija;

3) ko piedava, atrisina, palidz, iedvesmo;

4) ST brza aktualitate, kadus kontaktus vai iesp€jas mekle;

5) ka sazinaties vai ieqgit vairak informacijas (péc izveles).

Pasprezentacijas formula:
1.

2. Ka daru?

3. Ko daru?




LinkedIn pasprezentacijas piemers

Background

% Summary

| love using digital marketing to make the “impossible” possible.

Over the course of my career, I've repeatedly tripled clients’ profits while cutting their costs in half. | get a
thrill every time | turn a company’s potential into cold hard cash.

As a digital marketing expert, | specialize in helping small businesses get the most out of their marketing
budget. I've helped dozens of clients drive more profit while spending less—and I've done it over and

over again.

If that sounds like a good fit for your business, let’s connect! I'd love to learn more about your company
and make the “impossible” possible for you.




Citas ieteicamas LinkedIn profila sadalas

1 ) pieredze; Recommendations

Received (4)

2) |ZgITtha, Elita Racina
»

3) prasmes;

4) un to pramju limeni;

5) projekti; @ Tf_:“j‘fi_e““'_-‘?.

6) organizacijas (piem. LPVA);

7)

https://www.linkedin.com/in/iinuu/



Merktieciga kontaktu
loka veidosana




500+ 1zaicinajums

1) Ko ieltdzam sava kontaktu
loka? Your 1% degree

connections:

2) Ka ieludzam? (

, 48h likums) Your estimated 2" cji_egrgeoo

3) Kurus kontaktus apstiprinam

Your estimated 3" degree

. _
un kurus noraidam® connections: 4 000.000

———————————————————————————————————————————————————————




Kandidatu tiesa
uzrunasana
(headhunting)




Merka kandidata meklesana

-
[[g I @ Marketing Manager 1A 2’3. = Q
Home My Network Jobs Messaging

All people filters

ex

Connections of Locations

Add connection of Add a location

kg Recdruitert-:
|j United States

(] united Kingdom

Current companies Past companies Industries

Add a current company =VIOUS ¢ ny Add an industry

|:| Lattelecom Storent |:J Marketing & Advertising




Merka kandidata uzrunasana

1) personiska uzrunasana;
2) pozitivisms (pateiciba, intereses izradiSana, apsveikums);
3) sazinas merka paskaidrosana;

You can customize this invitation

4) nakama sola iezimésana.




Profesionala komunikacija

o

@)

Start with an inviting
subject line

Use a personal
approach

Be sure to include
what's in it for them

Praise the candidate’s
skills and experiences

End with a clear
call to action

9 Christine Witt

Director of Talent Acquisition

Are you ready to try something new?
Hi Kim,

Your former colleague at Flexis pointed me to your profile,
and thought we should connect. By way of introduction, |
am senior executive recruiter in the technology practice at
KTR Partners.

We recently launched a search for an Industrial Design
Manager for one of our large clients' Design Production
Group. This individual will lead a globally distributed team
of senior design leaders to define the vision and design
strategy for mobile, PC, hybrid, and enterprise devices.

As the leader of the Industrial Design team, this individual
will play a key role in the evolution of the company.
Based on your background, | thought this role could

be an interesting fit for you or, if not, for someone you
might highly recommend. Either way, it would be great to
connect because | lead many senior design searches for
our firm each year.

Would it be possible to find a few minutes for a call?
Thanks in advance.

Stacy Takeuchi

Make it shart,
sweet, and @
mobile-ready

0 Christine Witt
j Director of Talent Acquisition

Dear [NAME],

Thank you for coming in to learn more about the [JOB TITLE]
position at [YOUR COMPANY NAME].

After conducting several interviews, we have decided to offer
the position to another candidate with experience that's better
aligned to the role. As you progress in your career, please stay
in touch and feel free to apply for future openings.

Sincerely,
[YOUR NAME]




Satura veidosana
un dalisanas




“Dzivs” pofils

1) komentari par aktualo darba tirgu;

2) viedok|a vai padomu raksti;

3) daliSanas ar aktualitatem (art
darba piedavajumi).
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Uznemuma profils un
karjeras nisas lapa




HR nisas lapa

Linked in Sign in

DarbaGuru Follow -~

s e e [ormscn srovesserase |
NALK e [WARRETGS| g |

| DarbaGuru: Seminari -
grupu konsultacijas

DarbaGuru is a recruitment and
ial 2 i n nding en DarbaGuru: IT spe
atlase

uru team h gh +
lutio
Personala atlases
KA REKRUTET  marketings: ka rekrutét
VEIKSMIGAK veiksmigak

https://www.linkedin.com/company/darbaguru-lv

Linked in signin

php, java, ruby on rails, python,
Perettet, Syt dtiin, oracle u.c.

Followers

Drosibas risinajumu IT DROSIBAS RISINAJUMU
tehniskais specialists KONSULTANTS



HR nisas lapa

1) administrators — HR specialists;

2) komunikacija ar / par esosajiem un
potencialajiem uznémuma darbiniekiem;

3) informacija par uznémuma kultdru,
vertibam, komandas saliedesanas
aktivitatem u.tml.;

4) prakses iespéjas un aktualas vakances;

5) atverto durvju dienas, informativie
seminari.



Darba sludinajuma
1zvietosana




Sponsoretas vakances izvietosana LinkedIn-a

m CAMPAIGN MANAGER i st - i s A R | @

HIINGA!

]) mérl"(a kandidéts’ Choose an ad product

udience in the LinkedIn feed and beyond

2) uzrunajoss makets;

from the desktop with easy-to-create ads

3) saite uz sludinajuma tekstu;

rgeted messages directly to the people who matter most to my business

4) budzets.




Sponsoretas vakances izvietosana Linkedin-a

m CAMPAIGN MANAGER E DarbaGuru: IT specialistuatiase ¥ | DarbaGuru: IT specialistu atlase 1 £33 | @ STEP 4 OF 4: BUDGET AND SCHEDULE

Set how much you want to spend and when to start your campaign
STEP 3 OF 4: AUDIENCE CREATION
Define who you want to see your ads

optimize your campaign for?
How much should | bid?

Hl Use a matched audience
h 7
T

Target by

ly budget

n your ideal audience:

ion options ~

Launch Campaign




Sponsoretas vakances izvietosana Linkedin-a

@Y campaicn mMANAGER €] parbacuru: IT speciatistu stiase | 53 DarbaGun 1T speciaistu attase 1 | @

bsite visits - Aug 6, 20

Set up Campaign Ads in this campaign £ Create nev Payment method: C.

waY ©

Forecasted Results @ e

e < (8/6/2019 - 8/20/2019)

Senior PHP
developer




Add profile section ¥

Inga Daliba #, DarbaGuru
Recruiter | Headhunter | Personal Branding consultant | L2 Latvijas Universitate
Lecturer | Blogger | CEO at DarbaGuru & DarbaGuru

Academy

Latvia - 500+ connections - Contact info

About §
* SI prezentacija ir

Each of us are looking for the right people in their lives. Those who can help us fulfil our aims and dreams. | help DarbaGuru autordarbs’ tas

entrepreneurs and companies find such peaple by using state-of-the-art personnel selection methods — headhunting an pérsGtTéana,

the internet, social networks, forums, networking events, as well as by carrying out a psychological assessment of - ] Y
pavalrosana val kopesana

candidates,
Ir Jésaskano ar autoru.

Get in touch inga@darbaguru.lv



